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Silenstvi viditeIného, doba hyperstimul(i, spole¢nost spektakiu
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ftureprodudin

The Society of Spectnde, people haveno escape.

In the Society of Spectacle, people have no escape from the bombardment of mass media. We become the *docile bodies”, that are the ideal form for the economy, politic in the contemporary city.
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Cesti zménu prace zvazuiji jen v pfipadé vyrazné vyssi finanéni
nabidky nebo kv(li Spatnému Séfovi.
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WITHIN ARM'S REACH OF THE UNDERWOOD STEREOGRAPH TRAVEL SYSTEM







Utvareni kazdodennosti
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INSTAGRAM-

|dentita, komunikace, techniky viditelného, disciplinace pohledu, politika videni



Utvareni identity
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and seeing some of the city's monuments
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o ”Top 10 Places to Visit in Czech Republic

|dentita, komunikace, techniky viditelného, disciplinace pohledu, politika videni
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Domov s vun
secese

Exkluzivni interiérové parfémy

Limitovana edice dvou francouzskych
interiérovych parféma nejvyssi kvality vykouzli
z kazdého prostoru oazu pohodové atmosféry
s nadechem luxusu a inspirace.

Moét & Chandon Impérial Rosé Hedvabny satek Kveétiny -... Diar 2022 Damské Saty Latinska ctvrt

1399,00 K¢ 2 190,00 K& 450,00 K& 4990,00 K& 2 994,00 KE

https://imucha.com/cs/?gclid=Cj0KCQjwjN-SBhCKARIsACsrBz6]i 4Rsetr8jI37gbdCFr7LTWijfWe52fDgtSN_ztcXjPkOy5ntFSMaAs5XEALw_ wcB
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Co se déje s
obrazem?

But you‘re alws'
posting memes...
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THE LIVES AND LOVES OF ImAGLES

w. J. L. mitchell
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Co po nas - podle Bergera - obrazy chtéji?

obrazy na nas hledi!

Ukolem umélce je ,neuhnout pohledem®!

Nasim ukolem je neprehlédnout!

2 that one can only say

this culture is mad.
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- Les Chats

Roland Barthes

BS 1 ¢ Chabona MYTOLOGIE



https://www.google.com/url?sa=i&url=https%3A%2F%2Fliteraturesc.wordpress.com%2Ftag%2Froland-barthes%2F&psig=AOvVaw0LJhTi1-aMRyRMZipQMxJF&ust=1583758503690000&source=images&cd=vfe&ved=0CAIQjRxqFwoTCPiesbD2iugCFQAAAAAdAAAAABAD

Obsah

Predmluva k vydani z roku 1970 .........coeuerueeeireeeeeeoenseeseeses e, 7
BTN ..o i oioscihmaanis s s eoa S i esonn 8
IR BONORER .. AR B REESs 11 i/ .y
SV WICSHINEU ... oiuiiuccmerassassnsecsensenmisnsssasssssmssassqssssssess sonsermsessisie 13 .
Ritand nn PHIE ......coiiiiinsiasiiis i aimmmsssestismmesisons 24 .
Spisovatel na prazdninich........ P PR R 27 M A RLO N
Vleont Phavha IIORIE RIWE .o ioversomyerss s sssmmsmsiiiassssesmassssisinss 31
NEMA @ SIEPA KK .......cvoverreierceerecseeceeneeeesesees s, 33 o
Praci préékl;éa RTINS s o 35 as Md’ k An {Ony
Chudas a proletaf ............ccovuerererecrerereennnn, R AR 38
OPCTRCE ASETA ....cvuuecnscssasinssssssenssnsssessssesssnsssnssnensessssssssossssssens 40
Dominici ¢ili triumf Eeratury .........c..ovvecuueeeceeecesesessseneenssnesnn, 43
Romény a déti .......cceuveerrrrerernannrerrinneen. R e > 47
L T, 50
IRty CADO s vivisiuisaisiinissaibinssammansssssmssmosssamsiossosssesdiesives 53
VNO IR s cas B  ESS i me 55
BIDREICS ITRTIOIKY v simtms s s s st s sriadoneciins 59
Nautilus 2 Opilf KOF4b ........cccuurermrrinruricsiesssesseesesssssessse e, 62
Reklama na hloubku ........c.cceieveienuerisucieieceesessessees e, 65
L 68
oo 71
FOOBOKY < iisvcosisinobmbiiiinmmabesmsomssensnsssosornsvastitisasesssabnebmesibrmaiss 74
L i 77
Kt OYPIL SaANIANGT 1o viiicsorisismiiisissssimsmissinissiiimmiis, 80
BUEIPATE o iiiiisiomsssnussansanssassmsenmsvassnssass susenssusonnendistaesssissisnibasiins 83
Volebnf fOtogeni€nost ..........couueeuerueeerrecrsuceensesssessessessessessesssons. 87



https://www.google.com/url?sa=i&url=https%3A%2F%2Freligion.ua.edu%2Fblog%2F2016%2F02%2F08%2Fthe-romans-in-films-again%2F&psig=AOvVaw27ExywkppNgsoZHoMBTfXw&ust=1583846942422000&source=images&cd=vfe&ved=0CAIQjRxqFwoTCJjD2Oe_jegCFQAAAAAdAAAAABAD

And two more complex attempts at transferring meaning;:

AI5: This ad makes use of cliché and its fallibility as a correlative. The
ring and the bridal veil stand for marriage, and in each picture the
strong male hand stands for ‘Promise, Confidence, and Security’. The
pictures are clichéd illustrations of these three words, and provide a
correlative for the building society’s promise of them. But the point of
the ad is to undermine the ‘Confidence and Security’ offered by the
man. . . . “The future never quite takes care of itself. . . . Now and then it
needs a little help.” The cliché of masculine security and promise is
exposed, to show the need for Halifax. Yet simultaneously, the image
of the ad, the hand and the ring etc., undermined in its literal sense of
marriage-as-security, is used in all its clichédness to represent the
promise, confidence and security offered in reparation by Halifax.
Despite breaking through the cliché of the signifier on one level, at
another the ad uses it fully.

In other words, Security, signified by the hand, becomes a signifier,
in its possible absence, of the need for Halifax: it is then returned to its
original status of signified through the conduit of the product.
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Al6: The last example of this type shows an attempt at correlation AlSb
which actually clashes with our perceptions. Portobello Road market is
a Trendy Scene, and these people (shopping at the expensive end of it)
clearly have a Bohemian but luxurious life-style. Because we like the
antique market, or rather, see it as trendy and expensive, we are
- supposed to like the car, for which it is the correlative: the car is young,
:5,,:“ bold, elegant, but not too sedate (we assume). But actually the car looks

~ D B
[ | AL AdY out of place, it clashes with the environment, and is obviously parked in
‘ Shh L [ e W= _,4’ ' a most inconvenient place and is in everybody’s way. (Perhaps this is
l ) S el |;_ = 4 b - also indicative of the owner’s life-style.) Two very different things are
1 . A T s i e cowc ¢ m : connected, in my view unsuccessfully. The slogan is the connection, as
: inthe Belair ad A13, since it refers to antique spotting on the overt level,

though obviously intended to refer to the car. (This ability of language
in ads to refer to two things at once is discussed in Chapter 3.)
Thus the signifier, the market, does not succeed in transferring its

meaning to the car; the car is too blatant, it is a signifier in itself and Promise.
does not signify quite the same as the market (which is crowded with Confidence.
pedestrians). In this case the only possible meaning the car can derive curity.

from the market is by an opposition: by signifying something different
from it.

In A16 the product has begun to emerge from its modest place
as signified; it is no longer purely the recipient of meaning.
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Jak ¢Gist reklamu?
- co jednotlivé znaky symbolizuji?
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Imroduong the new Guubetta from Ala Romea Designed with fre £ braving
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https://www.youtube.com/watch?v=kupHIIn21bl

L —

Imtroduong the new (aobetta from Afla Romea Designed wih Fye £ braking
system sect Ata DNA, Lo make your drive eves more dynamic
w-mu—a.uuw-mum

e e nraaed ok vhan s e < D
— S
T ey o A o oy TRCy T e



https://www.youtube.com/watch?v=kupHIIn21bI

Priklad: reklama

- co si na ni vSimate?

- Coje nani oznacujici?
Oznacované?

- Jaké vyznamy nese? Jaké
konotace? Atd.
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Sémiotika (a Cteni znak) je velice vlivny a uZitecny nastroj, ktery dovoluje cist
rizné typy obrazl (nikoli jen reklamu), jde aplikovat na rizny vizualni material
a muZe se stat nastrojem jeho kritiky. MiiZe nam odpovidat nejen na to, co
obraz opravdu znamena, ale co po ndas skutecné chce (a jaky muiZe mit
ideologicky vliv).






STOP

' IMIGRANTUM A DRAHOSOVI
TATO ZEME JE NASE!
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